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Exhibit 5: Live Nation’s addressable market in the near-term approximates $20 billion
Global music industry - $77bn, Live and live-related businesses - $20 bn
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Exhibit 8: We think these trends continue as ~75% of artist income comes from touring
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Exhibit 13: Festivals and Venues are 55% of EBITDA
Adjusted EBITDA by lever, International only

_ Other,
Sponsorship, Margin 2%

ivals,
Margin 14%

Source: Compeany data.
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(10D A FEERAT ARSI RNE (EBITDAY 43, o, ARG T ok
TR 43%, BEWRTTR T 24%, 5255 (CTER TR D Sibotiik 1 13%, Al
AN U fAREE) 20%.

‘Exhibit 10: Ancillary products and services at concerts provide the majority of EBITDA
% of EBITDA contribution

Onsite Ancillary
43%

Source: Company reports.
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Exhibit 10: Live Nation’s North American concert promotion spend is a loss leader
percentage EBITDA contribution by segment

140%

il 38% (33%)

100% A
80% A
60%
40% -

- ﬂ
0% - T T T T T

Service Sponsorship Food & Ancillary Promotion Total
Charges Beverage Fees & Other

Percentage EBITDA contribution

Source: Company data.
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4. 2 fTEBNRIHR RS
EARFIRTAEBRA R EZYE, Live Nation - 2009 4E JTF A5 Hn @ ix — i as i) .

BB

2008 4 Live Nation 7E4=BRAT 840 KX Pk [F 5 ME ok [l br kM Bh s, GG 1EiE. A,
4RI KRS 2 W) State Farm, BRMIE THIZE B O2 45, X LEBEW) R AL 2008 45 A R4k T
1.2 /¢ ETT B BT AR, 2009 F 32 Rl blah, W& A w38 kb vk T3 s
e wf HER G 1425500,

1AZETG, AT A FHES SR BT, A RAIZI AR sLhr b, Hardbse
X, ARBEEh T AR IS 10 /23570, Live Nation £ /DN EEF| 344570, Mgt ki
WAERRE, SARE ST LR B 23 (i e e 13 B T8 A 508, SEbr b, JBSEHhIX R )
Wi 150103670, RKIMAPARE LW, SR R .



I Fe

FEMSAHEARIE 2710, A F5 SMG F1 Aeromark 255 T — 38 RAME M, 5t SMG
A FIN 34 KETERIA IR HAFBRSS, SMG F1 Aeromark [ 5 i B INE £ & UOBRRE
{23 BB S AORRE 2 AR S = 10%. Mb4h, A FIFEIAIEES: FAR L RESE L tE 2 I 2
(VA 2 ZF0 H o 32, A5 S I 8 SRR R (R I o SRRk G138 5 2 A0

4. 3 BAEMENER

2, Live Nation BEARFRIRLE AL H A& 0 A4 ESEHLE 51, s 5 i AR
B AN E IO o JEr, AN RS DT 7 MR BN 1) 8% 0 LA, TR
T3 b AN ke VF R R BN, AN o B R B BN 1) 45%—— L
AN 12.5%, AA SFEE RIS R BN AT 12.5%, (SEAAEERN Y 5%, %F
VRRT A BN AT 15%. e B p S AN WS i 21 3 125878, STk A e N TR 47% .

IR AR G PR AR AT 2w FR B TR 5 R T 5% 2 24%, AERERAT I
BAALE B G, SELA A A .

| Venues and Sponsorship |

Food & Beverage
Food & Beverage \
Avg F & B Charge per Attendee $11.00
* Attendees in owned/operated venues wi significant F&B sales a
= Gross Food & Beverags Revenue $99
Assumed share paid to Live Nation 50%
Live Nation Food & Beverage Revenue $50 Estimated
% of Total Revenue 8% 8% blended
Ancillary Services EBITDA
Facili ment Fee margin on
Est'd facility management fee (per ticket) 4 » $4.0 venues, with
* Attendeeas in owned/operated venues 20 :;:in on
Facility Management Revenue $80 owned
|Beox Office Fee venues &
Est'd Box office fee (per ticket) 4 » $4.0 6% for
* Attendees in owned/operated venues 20 events held
Box Office Revenue $30 in third party
|Parking & Other venues
Attendees in ownedioperatad venues )
Avg. # attendees / parking spacs 4 » 3.0
Estimated Parking revenus 4 » $10
Parking & Other Revenue $30
|Merchandise
Average sale per attendee 4 | » $4.75
* Attendees in owned/operated venues 20
Total Merchandise Revenue $95
Total Ancillary Services Revenue $285 /
9% of Total Revenue 45%
= Estimated
Sponsorship 60% margin
# of Corporate Sponsors 4 | » 850 on
Avg Rev/ Sponsor $0.35 sponsorship
Sponsorship Revenue $301 ravenss
%% of Total Revenue 47%
Venue & Sponsorship Revenue |  $636 |
less: Rent Expense (69)
less: Venue Operating Costs (145)
less: SG&A (268) Blended 24%
|Total Venue & Sponsorship EBITDA | $154] EBITDA
/ margin
Venue & Sponsorship EBITDA margin 24%
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